FINAL PROJECT ORAL PRESENTATION EVALUATION – MARKETING


FALL 2008
TEAM : ___________________________________________________
DATE :___________________

PRODUCT : ___________________________________________________

	
	1
	2
	3
	4
	5

	Content                                                                                                           50%

	Clear Introduction
	
	
	
	
	

	Present essential info, including Environment, TA, Mktg Research, 4Ps


	
	
	
	
	

	Elements + decisions are convincing, informative, justified, and logical 


	
	
	
	
	

	Present info succinctly, focusing on essential elements

Ability to summarize while being thorough and complete
	
	
	
	
	

	Clear conclusion


	
	
	
	
	

	My questions and concerns are answered, if any


	
	
	
	
	

	Delivery                                                                                                           30%

	Nonverbal behaviors  - Convey confidence 

Speed                      Nervousness                         Eye contact


	
	
	
	
	

	Verbal components - High quality of English 

Vocabulary                                      Structure/Wording


	
	
	
	
	

	Dynamic and interactive presentation


	
	
	
	
	

	Group coordination, integration and planning – evidence of rehearsal


	
	
	
	
	

	Not reading sheets     Tone of voice           Energetic             Convincing


	
	
	
	
	

	Reasonable length (15-20 minutes)


	
	
	
	
	

	Support material                                                                                            20%

	Making effective use of support material

Paper / Computer / Projector / Objects / Others : 


	
	
	
	
	

	Support material contains useful information


	
	
	
	
	

	Quality of material


	
	
	
	
	

	Comments:

Group marks are awarded; Marks will be taken off if people miss other teams’ orals


